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Apprenticeships: You could complete an apprenticeship with some of our local businesses or move further afield to work for big businesses in a city, applying your business knowledge to help bring success.

University: You could study for a degree in: Business Management; Marketing; Accounting & Finance; Supply Chain Management; Economics; Consumer Psychology; Human Resources and many more...

The world of work; You could leave and gain a job straight away, confidently speaking in interviews about how business run, how they can be improved and how you could help bring success.
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You will complete your WIJEC Retail Business qualification in one year and you may approach
ot o each of the units in a slightly different order to that presented above. Nonetheless, each unit ties

together to help you prepare for the world of work or to transition into The Marches Sixth form
i et e to study Business.

service.
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